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INTRODUCTION
Instagram is a social media platform that emphasizes photo
and video sharing via its mobile app, making it a marketing

powerhouse. You can take, edit, and publish visual content and
gain followers/engagement through doing so. Instagram is the

perfect platform to connect with others, build your personal
brand, or promote your business.

 
This multi-dimensional app contains various tools and features

which we will be breaking down and explaining in this guide. By
understanding how it all works, you will be able to get the best

results from using this app.
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INSTAGRAM
ACCOUNT BASICS

Instagram allows you to create your very own social media
account, which is a simplified version of Facebook. This platform

has been designed for you to interact with other users by
sharing content in a visual format. 

 In this section, we will be covering the basics of an Instagram
account and how to best utilize each feature: From your profile

picture and bio, to your analytics and engagement.



INSTAGRAM NAME

INSTAGRAM BASICS
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An Instagram handle is your username on Instagram. It is unique to you
and your account, and it conveys who you are to your followers. Most
people use a variation of their own personal name, the name of their
company, or something related to what they're going to share on
Instagram. It is best to avoid long drawn out handles that use too many
symbols or numbers. You want your instagram handle to be unique,
memorable, searchable and reflective of your purpose or business on
Instagram.

INSTAGRAM HANDLE

Your Instagram name is the section
beneath your profile picture where
you are able to state your personal
name or brand's name. 

Many people choose to add a
keyword to their instagram name,
making it more searchable and
discoverable. The keyword they
choose to use often reflects what the
account or brand is about such as -
Graphic Design; Music Producer;
Singer; Entrepreneur etc.
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INSTAGRAM PROFILE PICTURE
Your profile picture is your calling card. Since your profile picture is one of
the first things that people look at when they come across your Instagram
profile, your profile picture needs to accurately represent you (or your
brand). Think Lululemon or Tony Robins. Everyone knows their logo or
their face. Their profile is consistent, clear, familiar, and it is memorable. A
strong instagram profile has also been proven to get you more story views,
increases your engagement and helps you show up in the searches and
feeds you want to be at the top of. 

Branded profile pictures that utilize their
brand's logo and colors.
A personal photo of your face as a profile
picture.

There are two kinds of profile pictures people
generally choose from:

An important thing to consider is whether you
use your brand or a personal photo as your
instagram profile picture. 

If you have a team behind you and a clear brand, using a brand logo is the
way to go. As you grow you can stand behind your logo and instantly be
recognised for who you are and what your business does. This is great for
media, retails, music and professional services. 

A profile picture is better suited to influencers, bloggers, solo-
entrepreneurs, photographers and those who tend to work more alone
than with a team or brand. 
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Do not use quirky angles, they can be hard to crop and fit into your
circle profile picture and take away from the aesthetics.
Make sure the lighting is good and your profile picture is clear. Simple
designs with good contrast are more memorable and tend to draw the
viewer in. 
Do not choose a trendy photo that you need to update all the time.
Your viewers will learn to recognise your profile photo, and familiarity
means comfort and trust. 
Full body photos are almost impossible to make out, consider what you
want your viewers to see.

Here are a few tips and tricks to making sure you get your profile picture
right:

INSTAGRAM BIO

An Instagram bio is the small area under your username where you can
share some details about yourself or your brand. Your Instagram bio can
include a brief self or brand description, contact information, emojis,
hashtags and more. Your Instagram bio is the perfect location to
immediately tell your audience who you are, what you do and provide a
strong call to action to convert them. 

Your bio is the first thing people read when landing on your account
which is why it is essential that it communicates directly why someone
should follow you and what they'll get when following you.

You want to use this first opportunity to target your
niche audience using specific key words. If you have a
website or a linktree, this is where you would place
the link as well.



INSTAGRAM BASICS

P a g e  9

INSTAGRAM CATEGORY

If you are using Instagram for your business, you will want to be using an
Instagram business account. The business category is displayed at the top
of your Instagram profile and helps visitors to understand what type of
business you have. Instagram makes it possible for you to  select the
category that best represents your business and brand. 

Instagram Highlights are collections of
stories that live beyond the typical 24-hour
expiration date, and can stay on your page
for as long as you like. This is an excellent
way to save and curate content that may
be valuable to your followers at a later
date, like sales, product launches, or
product specific information. Highlights
are here to tell an ongoing story, educate,
showcase and provide a library of useful
content that you have already shared. 

HIGHLIGHT STORIES

A hot tip for making sure that your stories
can be saved for later use in highlights is to
turn on your Auto Archive feature which
can be found in your settings>privacy>
security>story controls>save to archive.
This will allow you to save the stories past
the 24 hour period and use them and
repost them. 

Products or collections
Trends and topics
Special Interests
Tutorials and how-to’s
Reviews and testimonials
Advertising campaigns and marketing
Events

Highlights can be used to highlight:

https://animoto.com/blog/video-marketing/instagram-business-account


ACCESS THE REST OF THE IG BIBLE 
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ACCOUNT SUMMARY

This will be personalized based on reviewing your account as well as
observing the answers provided in the Typeform. This section will
summarize what your account is about, what the purpose of it is and what
the goal is.

ACCOUNT OVERVIEW

This section will summarize what Niche your account falls under, what
kind of posts you create, what your  ideal audience may look like, what the
theme/grid layout looks like, and whether your are currently incorporating
branding and brand colours.

ACCOUNT NICHE + THEME

This section will be a summary of your current followers and engagement
as well as current struggles you may be experiencing with your account.

WHERE YOU ARE NOW

WHERE YOU WANT TO BE

P a g e  3

This section will create the bridge between where your are now with your
IG struggles compared to where you want to be, what your goals are and
what you want to achieve with your account. 



INSTAGRAM NAME
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In this section, we will be reviewing your Instagram handle based on the
words used, its length, and how searchable/memorable it is. We will also
be providing you with advice on how to improve it. 

INSTAGRAM HANDLE

INSTAGRAM PROFILE PICTURE

In this section, we will be reviewing your Instagram name based on how it
represents your brand and account.  We will also be providing you with
advice on how to improve it. 

In this section, we will be reviewing your Instagram profile picture and
evaluate how well it represents your account, how recognizable it is, and
whether it aligns with your brand.  We will also be providing you with
advice on how to improve it. 

INSTAGRAM BIO

In this section, we will be reviewing your Instagram bio based on how clear
it is,  the relevant information it contains, and whether it communicates
what your account/content is about. We will also be providing you with
advice on how to improve it. 

INSTAGRAM CATEGORY

In this section, we will be reviewing whether you currently have a category
present on your account and whether you have added a relevant category
to your account. We will also be providing you with advice on how to
improve it. 



ACCOUNT REVIEW
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HIGHLIGHT STORIES

In this section, we will be reviewing all the stories in your Highlight
categories based on their relevance and contribution to your brand. We
will also be providing you with advice on how to improve it. 

INSTAGRAM HIGHLIGHT COVERS

In this section, we will be reviewing your Instagram Highlight covers and
how it pertains to your brand overall. We will also be providing you with
advice on how to improve it. 

INSTAGRAM TAGGED POSTS

In this section, we will be reviewing whether you tag relevant accounts
and give you advice on how to improve it.

INSTAGRAM GEOTAGS

In this section, we will be reviewing whether you use geotags in your IG
posts/stories and also review the way you are using it + how you can
improve it.

INSTAGRAM PRODUCT TAGS

In this section, we'll be reviewing whether you are currently incorporating
product tags as well as how you can best utilize this feature.

In this section, we'll be reviewing your current hashtags being used, run
them through our system to see how effective they are as well as give you
suggestions on some of the best hashtags to use for your account and
content.

INSTAGRAM HASHTAGS



ACCOUNT REVIEW
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INSTAGRAM CAPTIONS

In this section, we will be reviewing your Instagram captions, how effective
they are at converting your audience and what you can do to improve
them.

In this section, we will be reviewing your engagement rate, as well as the
average likes and comments you receive on posts. We will then provide
you with actionable steps you can take to start increasing your Instagram
engagement.

INSTAGRAM ENGAGEMENT

In this section, we will be reviewing the amount of followers you have as
well as the quality of followers you have gained. We will then provide you
with actionable steps you can take to start growing your Instagram
account's following.

INSTAGRAM FOLLOWERS



CONTENT REVIEW
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POSTING OVERVIEW

In this section, we will be reviewing how often you post, the number of
posts you currently have up on your account and the times you post most
frequently. We'll also advise you on what kind of improvements you can
make.

In this section, we will be reviewing your static posts, the type of content
you post, the quality of posts you post and the improvements you can
make.

STATIC POSTS

In this section, we will be reviewing your carousel posts, the type of
carousels you create, the quality of your carousel posts and the
improvements you can make.

CAROUSELS

In this section, we will be reviewing your Instagram videos and reels. We
will be evaluating how often you post video content, the quality of your
video content and provide you with practical tips on how you can improve
it.

VIDEOS AND REELS

In this section, we will be reviewing your Instagram stories, how often you
post, the types of stories you post and provide you with advice on how to
improve your stories so that you can gain more engagement and views.

INSTAGRAM STORIES



In this section, we will be reviewing whether you are currently using the
Guides feature and how you can best utilize it on your account.

CONTENT REVIEW
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INSTAGRAM GUIDES

In this section, we will be reviewing whether you are currently doing Lives,
why they're so important, the benefits they hold and how you can start
doing them.

INSTAGRAM LIVES



NEXT STEPS 
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TOP 3 THINGS YOU CAN DO

Based on where your account currently is and where you want to be with
your account, we suggest the following things:

Here we will give you the first vital actionable step you can
take to transform your account. 

TOP 3 THINGS WE CAN DO

Here we will give you the second vital actionable step you can
take to transform your account. 

Here we will give you the third vital actionable step you can
take to transform your account. 

Here we will show you how we can start growing your
Instagram account's following, increase your credibility, help
you build your online reputation and even sales. 

Here we will show you how we can start increasing your
account's engagement, leading to the possibility of landing of
the explore/hashtag page.

Here we will show you how we can help you with your
Instagram marketing overall and how we can assist you in
building your online brand.



GET YOUR VERY OWN PERSONALIZED
INSTAGRAM AUDIT BY PURCHASING IT AT

 
 SOCIALCLOUTCLUB.COM/PRODUCT/IG-AUDIT


